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1. AUSTRIA – Social Soccer Cup 
 
The Social Soccer Cup (SSC) is an international football tournament for youth and 
welfare organisations from all over Europe. It is organised by young people from the 
ClickIn youth centre for young people from other countries, and the aim is to bring 
together youngsters from different European countries, to overcome prejudices and to 
kick-start other joint projects. 
 
In the last 12 years, youth groups from 16 countries have made their way to Gratwein 
thanks to the SSC. They spend a weekend together north of Graz, taking part in various 
workshops, camping and staying overnight at the sports ground there and getting to 
know the area by going on excursions together. In fact this weekend has lead on to other 
projects. Young people from Hungary, for example, visit the SCC participants from 
Munich, in Germany, once a year. One year, youngsters from Gratwein stayed with SSC 
participants in Berlin; the next year, they were in Copenhagen. There is also regular 
contact between Belgian SSC participants and a Swiss organisation. They, too, got to 
know each other at the SSC. 
 
The SSC is aimed at boys AND girls - there must be a girl on every team - and both at 
youngsters who play for clubs and at those who only play football for fun. Young people 
between 11 and 18 make up the target group, which means that they can take part for 
almost 10 years. 
 
The entire weekend is organised in close cooperation with local clubs and bodies. The 
youth centre youngsters not only carry out organisational work, but also act as contact 
points and guides for teams from other countries at the SSC. That ensures that the 
young people mix and mingle, that any preconceptions are easily broken down and that 
notions of - European - cooperation are passed on in the region and amongst the various 
groups and organisations. 
 
Information and impressions at: 
www.socialsoccercup.at 
 
or 
 
https://www.youtube.com/watch?v=OMIj23RkMr8 
 
 
 

http://www.socialsoccercup.at/
https://www.youtube.com/watch?v=OMIj23RkMr8
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2. BELGIUM – Raise Youth Voice 
 
I would like to nominate the Raise Youth Voice project, in which I participated in March 
2014 with the Belgian youth  association 'Fédération des Maisons de Jeunes en Belgique 
francophone', as the Belgian participant. 

 
The Raise Youth Voice (RYV) project brought together 400 young persons aged 16-30 
from the groups that belong to CONTACT 2103 (a network comprising youth 
associations from various EU countries) in the run-up to the European elections of May 
2014. Its objective was to provide a forum for discussion on societal issues which affect 
us on a daily basis (the environment, mobility, education, discrimination, employment, 
EU citizenship and cultural identity), using the methods of non-formal education, in 
preparation for a meeting with our MEPs.  
 
The aim of the event was to try out innovative ways for young people to take part in the 
democratic debate. 
 
The project consisted of:  
• a preparatory phase, in our groups, during which we made a video presenting our 

thoughts on a topic of our choice (employment) to contribute to the project; 
• a week of group activities, which brought together 379 young people from 10 

countries (Turkey, Romania, Hungary, Latvia, Spain, Portugal, France, Germany, the 
Netherlands and Belgium) in Wépion and Brussels, Belgium, from 3 to 8 March, 

During that week, participants were given the opportunity to discuss the preparatory 
work we had carried out, and to plan together: 
1. An address in the form of a 'manifesto' with contributions from all the groups; 
2. A meeting with Martin Schulz (Thursday, 6 March 2014); 
3. An extraordinary sitting of the European Parliament, to which all MEPs and – most 
importantly – the project's sponsors were invited; 
4. A public event (Friday, 7 March 2014); 
5. Our participation in the Brussels festival CECI N’EST PAS UN JEUNE (Saturday, 8 
March 2014). 

 A final follow-up and evaluation phase: the project's Facebook page currently has 
372 'friends' including participants and partners of the project who have an 
account on the social network.  

 
The outcome of the project, our collective work and further information can be found on 
Raise Youth Voice's Facebook page and website; everything is public and can be 
downloaded.  
 
I took part as a member of the Belgian group, which was made up of about seventy 
young persons from the French-speaking Community in Wallonia and Brussels. 
 
https://sites.google.com/site/raiseyouthvoice2014/home  

https://sites.google.com/site/raiseyouthvoice2014/home
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3. BULGARIA - International Week 
 

International Week is a unique international exchange project for young people from all 
around the globe. It is a worldwide network of youth organisations that promotes 
cultural, economic, social and business exchange between students from all over the 
world.  
 
The main purpose of International Week is to promote international understanding and 
to foster dialogue among young people from all over the globe. 
The project is created jointly by young people representing 26 non-for-profit NGOs in 
23 countries from all around the world – 13 of these countries are EU Member States. 
More than 1000 students get involved in the International Weeks each year. The project 
is carried out on a voluntary basis.  
 
International Week is a project taking place in 26 locations in 23 countries from all 
around the world. As the International Week gathers 23 nationalities together, 27 times 
during a single year, a main goal is to give the participants the opportunity to get 
familiar with the various cultural differences and to promote international 
understanding through discussions and creating long-lasting friendships.  
 
International Week Bulgaria 2014 
 
From 2011 on, every year International Week Bulgaria gathers international and 
Bulgarian young people for one week in Sofia, and at other beautiful places in the 
country. 
 
During this week the international students get to know the Bulgarian culture, taste 
traditional food, experience lectures at the oldest university in Bulgaria – the Sofia 
University, and explore both, the business environment in the country and the unique 
Bulgarian nature – simply, to experience the best of Bulgaria. 
 
International Week Bulgaria gives young people the chance to dive into the country’s 
culture, and to look much more beyond the tourist attractions. It builds a platform 
where young people from around the world can discuss current issues, and exchange 
ideas and knowledge.  
 
In addition to organizing International Weeks in Bulgaria, IW Bulgaria gives also the 
chance to young people from Bulgaria to participate in all amazing International Weeks 
organised around the world, so that Bulgarians can broaden their horizons and meet 
new friends from all over the globe. 
 
http://www.iwbulgaria.org  

http://www.iwbulgaria.org/
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4. CROATIA - Mladi za mlade, EU za sve 
 

The European dimension of education includes collectiveness, improvement of 
international collaboration between schools, mutual understanding and mobility 
throughout Europe. Our project includes in the first place young people (students), 
who need to be educated to be able to live and act on equal rights in Europe. The 
project also points out the importance of intercultural dialogue between EU members. 
 
Furthermore, the project served as an additional way to exchange best practice 
examples through international meetings and interactive workshops. Last year, 
Secondary School Dalj participated in a contest and as one of the winners had a chance 
visited the EU Parliament in Strasbourg. Upon this experience came the idea to create a 
new project which would share all the experience and values we have gained. 
 
Our partners in the project "Mladi za mlade, EU za sve" were: Poljoprivredna škola 
Šumatovac, Aleksinac, Serbia; Gimnazija Dositej Obradović, Temišvar, Romania; Srpska 
gimnazija Nikola Tesla, Budapest, Hungary. 
 
The aim was to establish a friendship network between these schools and ours. Project 
activities included three visits and three interactive workshops in each of the partner 
schools. The topics of the workshops were EU values, what the EU offers young people, 
intercultural dialogue and making friends in the first place. We also tried to point out 
and promote the importance of being an active European Union citizen.  
 
Another important thing was to raise the awareness of the importance of tolerance, 
integration and mutual respect. All project activities were implemented from October 
to December 2014. A group of 10 students and 4 teachers visited Poljoprivredna škola 
Šumatovac, Aleksinac, Serbia in October 2014 for 3 days. Since Serbia is not the 
European Union Member State yet, the aim of our visit was to introduce the European 
Union as we see it. The workshop had a symbolic name "Abeceda EU" (eng. The 
Alphabet of the EU). In this workshop we tried to share our best experience and to 
point out all advantages that young people have in the European Union.  
 
In December we also visited schools in Romania and Hungary. Besides making friends 
and establishing a friendship network between our schools we implemented 2 
interactive workshops. Romania and Hungary are already members of the European 
Union; therefore, it was a great opportunity to share the views, experience of how life 
is for young people in different EU members. 
 
Besides all above mentioned we also went together on sightseeing tours. This project 
was just a kick off meeting for other future projects we plan to do together.  
 
http://ss-dalj.skole.hr/ 

http://ss-dalj.skole.hr/
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5. CYPRUS - Entrepreneurship, the Solution against 
Unemployment 

 
Entrepreneurship, the Solution against Unemployment was a multilateral Youth 
Exchange project that promoted discussion among the young participants. Main themes 
were: Unemployment, Emigration, Entrepreneurship and Non-formal education which 
were derived from the priorities of Greece European Presidency in 2014.  
 
5 participants from 5 different countries were from Romania, Italy, Croatia, Greece and 
Cyprus. 
 
The aims of the project were to:  
 

• Promote discussion and debate on European citizenship and what it represents. 
• Develop creative and entrepreneurial spirit of young people. 
• Promote cooperation among the youth for development. 
• Develop skills and tools to enter the labour market. 
• To publicize the reality of youth unemployment in Europe and how to fight it. 
• Promote the importance of mobility as a personal dynamic. 

 
The project included many activities such as energizers, training courses, contact 
making, outdoor activities, workshops, discussions, debates, city trips, cultural activities 
etc. Through all those activities participants were able to explore new skills by 
cooperating and discussing with others. 
 
https://www.facebook.com/kentro.agrou?fref=ts  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.facebook.com/kentro.agrou?fref=ts
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6. CZECH REPUBLIC - European Forum 
 
The European Forum hosted by the city of Poděbrady provided a unique opportunity to 
100 young people from all over Europe to develop their social skills, meet new people 
with different cultural backgrounds, get a glimpse of the principles of the European 
Parliament procedures, discuss and find solutions to current issues, and enjoy an 
unforgettable event.  
 
This session was one of the events complementing the 550 year anniversary of signing 
the Peace Treaties proposed by George of Poděbrady, the first attempt to bring Europe 
together in peace and unity. Through stages of Teambuilding, Committee Work and 
General Assembly, the delegates got to thoroughly discuss contemporary European 
affairs. The accompanying programme ensured that the participants enjoyed their stay 
even when they were not discussing and refining the solutions to the chosen problems.  
 
One of the major reasons why EYP sessions are different from similar events organised 
by other initiatives is the fact that we focus on personal development, enjoyment and 
networking rather than dogmatically following prescribed formal agenda. By creating a 
well-balanced session, we want to truly reveal the joys of being a member of the 
European society. We do believe that with the conjoined efforts of individuals from all 
across the old continent, we will reach this goal through a joyful journey. 
 
http://eyp.cz/  

http://eyp.cz/
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7. DENMARK - European Vagabond 
 
Once upon a time, young people in Europe who wanted and gain new learning and 
experience the world were going vagabond. They were having just a baby stroller as a 
means to transport their very few things and a very limited budget in their pockets. 
During their travels, these enthusiastic young people would meet new people, would 
learn from them, would go out of their comfort zone and challenge themselves. These 
young people would return home with their pair of shoes broken, and perhaps without 
their stroller, yet they would return richer as the people they met, the places they 
experienced, the challenges they overcame changed them forever.  
 
Nowadays, formal education has patterned on giving young people theoretical 
knowledge on European Identity, history and founding principles of EU, theories of EU 
integration etc. Yet, a lack of attachment to the EU among young people can be easily 
noticed. One of the examples that can speak in this regard is the low turnout of young 
people at the European Parliamentary Election, comparing to that of people aged 55+. 
The partners concluded that, besides of theoretical knowledge, young people need 
something else in order to develop a sense of belonging to the EU. What the young 
people need is TO EXPERIENCE and MEET European Identity.  
 
With this in mind, the partners proposed the project "European Vagabond" wherein 25 
young Europeans were sent out in a vagabond style to "hunt down" European Identity 
in North Jutland. "European Vagabond" was a youth exchange implemented in August 
2014 by InterStep, Denmark, with youth organizations from Turkey, France, Poland and 
Spain. The project brought together 25 young people and 5 youth leaders from the 
countries involved and were conducted over a 20 days period.  
 
The project aimed at promoting European Identity, community and active citizenship 
among young people in the Europe.  
 
The youth exchange wanted to be a once in a lifetime experience for the participants 
involved. Therefore, the partners brought in the youth exchange unique elements 
challenging the participants and urging them to reflect upon European identity, active 
citizenship and community.  
 
https://www.facebook.com/EuropeanVagabonds  
 

https://www.facebook.com/EuropeanVagabonds


 

 
8 

8. ESTONIA - Europe Makes School in Estonia 
 
´´Europe Makes School in Estonia´´ brings together exchange students from different 
European countries and Estonian schoolchildren for mutual cultural learning. The 
programme consists of many small projects which are carried out by exchange students 
(ERASMUS etc.) to introduce their country and culture in Estonian schools. The small 
projects took place in schools all over Estonia in March, April and May. The topics and 
content of the projects can vary depending on the interests of the exchange student, 
subject of the supervising teacher, expectations of the school, and the age of school 
children participating in the project. However, all the projects carry a common purpose: 
to introduce different European cultures in a gripping and fun way. In last two years 30 
exchange students have introduced their home country and culture in 37 Estonian 
schools.   
 
EMS started with great success in 2013 with 12 very motivated participants from 7 
different countries, who were very resourceful in finding interesting ways to introduce 
their country to pupils. EMS won great popularity among the schools from the very 
beginning and there was quite a strong competition among schools to participate in the 
programme. In 2014 Europe makes school in Estonia grew bigger in numbers: 
participants from 12 countries implemented their projects in 25 schools. Many 
participants were so enthusiastic about the programme that they visited more than one 
school. As the Estonian schools were again very eager to participate in the EMS 
programme, there was no problem with finding two or more schools for a motivated 
exchange student. 
   
Preparation of the participating students is an important part of EMS programme in 
Estonia. The preparatory meetings and pedagogical seminar are held before the 
classroom activities to inform and instruct the participants about the EMS programme, 
Estonian school system and teaching methods. These meetings help to ensure the good 
quality of the later classroom activities but are also a great opportunity to get to know 
the participants.  
 
To keep the exchange students motivated throughout the process, they are awarded 
with the certificates (which confirms conducting a project at the school), and concluding 
seminar and party in the end. Participating schools get the certificates as well.  
 
’Europe makes School in Estonia’ is organized for students by students. EMS Estonia 
was initiated by the small group of students of University of Tartu in 2012. All the 
organizing is done by on voluntary bases by young people, who are mostly students, 
aged 17–30. 
 
https://emsestonia.wordpress.com  

https://emsestonia.wordpress.com/
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9. FINLAND - Undivided Europe 
 

Undivided Europe is an online project that Markus Nieminen and I established in 
autumn 2014. It can be found at http://undividedeurope.eu. More content can be 
found on our Facebook and Twitter profiles which both bear the name of the project. 
Our posts are intended to deepen Europeans' knowledge of the events of their 
continent and provide them with interactive challenges which enable our audience to 
exercise their European identity in practice. 
 
Having found that no Finnish programmer we had met was capable of creating the site 
for a price affordable for us, we bought the service from a company called JBMatrix 
using a global hub at getacoder.com. We had received financial support from the 
student council of our school and the youth councils of our hometowns but we also 
invested our own money in the project. After the creation of the website, we have 
neither spent nor received funds of any kind. 
 

We cover European issues with a broad perspective in the articles published on our 
site. Our goal is to take into consideration both those with little prior knowledge and 
those with previous experience in European issues. In addition to articles, we have 
subprojects such as the Your Europe map on which anyone is allowed to post pinpoints 
including photos and captions. The pictures don't have to be edited to perfection, a 
principle followed in the Humans of Europe subproject as well, which makes us easily 
approachable. 
 

Another fascinating feature on our site is the Much Ado About A Euro online novel. It 
allows Europeans keen on literature to unite and write a fantasy story which includes a 
magical coin making its holder capable of seeing the future. The aforementioned 
challenges and projects have contributed to the many sidedness of the Undivided 
Europe website. 
 

Whenever possible, we have collaborated with other European organisations and 
sought to enhance the quality of our project by contacting professionals in the topics 
we cover on our website. For instance, we've shared some of our articles with The New 
Federalist, the webzine of JEF Europe. As for meetings with professionals, we have e.g. 
had an interview with the Greenlandic MP Ineqi Kielsen and met the former EU 
Commissioner Olli Rehn so as to benefit from their remarks when writing articles 
related to their fields of interest. 
 

Despite our resilience with the project and the fact that making a contribution is very 
easy, we haven't had a full breakthrough yet. We do have fans in more than 20 
countries but in the meantime, some of our subprojects like Story of My Land whose 
idea is to have Europeans share an entertaining or educational story of the history of 
their home country haven't attracted the attention of the public. The Charlemagne 
Youth Prize would be instrumental in maximising the great potential of the site as it 
would allow us to market the project and expand our website, which currently doesn't 
fit in our budget. 

http://undividedeurope.eu/
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10. FRANCE - Fronterras-European (border) line project 
 
The Fronterras-European (border) line project began with 28 young European citizens, 
four of whom were living on the external border of the European Union. The idea came 
to fruition through the creation of a website (http://sarahfroeb.wix.com/fronterra) 
which brought together gripping tales of life on European borders or journeys across 
them. Whether they are real or fictional, or feature a mountain, a river or the remnants 
of a customs post, the stories are brought to life by being narrated, by being put into 
words.  
 
Each of these accounts, which focus on young people, is unique: the contributors reveal 
details of their own relationship and their encounters with borders and discuss specific 
moments from their journeys to the other country. The means of transport used, the 
language and the concept of ‘the other’ are always very important to the story. Nora 
likes to travel by bus, Giovanni by car and Conrad tells us how he hiked all the way from 
Munich to Venice.  
 
The project began with some 30 accounts in January 2014. It would have been very 
tempting to stick to the clichés and write about how border areas are often strongholds 
of populism and encourage regional self-centredness, or how they give rise to artificial 
constructs or diktats, such as the introduction of bilingualism in the Saarland or the 
imposition of restrictions on immigration in Bulgaria. That temptation was firmly 
resisted. The people interviewed displayed a sense of humour, described their daily 
lives in a natural way, wrote in a sometimes cynical, sometimes critical and often 
amusing manner and plunged us into their ‘in between’ world.  
 
The abstract concept of ‘the border’ becomes a reality when seen through the eyes of 
those who experience it on a daily basis. We want to help people discover Europe 
through the boundaries which were arbitrarily imposed on it long ago and which have 
made it the multifaceted continent it is today. We are not primarily interested in 
imaginary lines drawn across the map, customs posts or natural borders like the Rhine 
or the Alps; we are interested in the people who live on those borders, the people who 
experience and cross boundaries on a daily basis and build their everyday lives around 
them.  
 
The project is divided into three sections: the main part of the website brings together 
the accounts written by citizens from the EU's 28 Member States (and a number of other 
countries, such as Algeria and Ukraine). The second section is a gallery comprising 
series of 7 to 10 photos which capture borders and the moments described in the 
journeys across borders. The final section lists the websites of our partners, highlighting 
a number of fascinating sites linked to the Fronterras project 
 

http://sarahfroeb.wix.com/fronterra
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11. GERMANY - Beyond the Curtain - 25 Years of Open 
Borders 

 
 
´´Beyond the Curtain – 25 Years of Open Borders´´ is a cross-media and multimedia 
project on the fall of the Iron Curtain, which was developed by young journalists from 
all over Europe and carried out by volunteers.  
 
The project seeks to challenge stereotypes, fight ignorance and dispel fears, whilst 
fostering intercultural understanding, encouraging people to form opinions and 
promoting a shared sense of European identity. Only if they know what is going on 
beyond their own country’s borders will people take an interest in the political, social 
and cultural future of Europe. 
 
http://www.cafebabel.de/beyond-the-curtain  
 

http://www.cafebabel.de/beyond-the-curtain
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12. GREECE - ErasmusMoments 
 

The ErasmusMoments project is the answer to the question: ´´How can we make the 
Erasmus + program more popular among the youth?´´ 

ErasmusMoments is a documentary about the lives of Erasmus students in the cities of 
Europe. The episodes will be broadcasted through a channel under the name 
‘ErasmusTube’ on Youtube on a regular basis. The plan is to shoot episodes in all the 
cities of Europe that have Erasmus+ mobility and ESN sections.  

We will interview students, show the cities through their point of view and discover the 
fears, the expectations and the reasons behind their decision on participating on the 
Erasmus+ mobility program. Each episode will be filmed in a different European city. 

The main idea is to invite the spectator to discover with us the culture, the people, the 
landscapes and the unique identity of each city through the eyes of its Erasmus students 
and shatter any inhibitions he/she may have considering his/her participation in an 
exchange program. In that way, not only Erasmus experience will be promoted but each 
city with its special attributes too. Our aim is to promote the European unity through 
each city's diversity. 

 

http://eramoments.esngreece.gr  

http://eramoments.esngreece.gr/
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13. HUNGARY - Summer Academy  
 
„Bonus Intra, Melior Exi” 
This is the motto of Mathias Corvinus Collegium: "Come in good and go out better"! 
Following by this guiding principal the 4th Summer Academy was organized between 
17th and 26th of August, 2014. We, students of the Collegium are very proud of our 
initiative and the way we managed to carry it out: a youthful, professionally high-level 
and European awareness oriented, international summer university. 

The lectures were held in the Collegium and the participants were also accommodated 
there. It was one of our main goals to be close to the participants throughout the entire 
project and beyond the professional programs, to form a friendly community in a good 
atmosphere.  

We had the pleasure of welcoming 20 talented youngsters from 9 EU countries. 
Although they came from different countries and cultures, the European awareness and 
their extraordinary and interest in the problems of the world brought them together. 
We tried to bring all of these skills and attitudes to the surface in the leisure activities 
such as wine tasting, a gastronomic night with cooking goulash soup, folk-dancing 
session, board games and quizzes, the “International Day” and finally night sightseeing. 

The scientific forum was held under the title "The global problems of the food industry” 
which is an especially significant topic in Hungary and in the European Union as well. By 
being loyal to the principal of the interdisciplinary, several perspectives have been 
examined within the topic: beside the economics background, the development of the 
agricultural technology and the social aspects of the food industry. 

We were honoured by brilliant lecturers such as Vladimir Rakhmanin, Deputy 
Secretary-General of FAO, Tamas Eder from Bonafarm Group and Balazs Heinz, 
environmental manager of the EU Sectorial Policies Department. There were excellent 
lectures about family farming, changing food consumption trends and the Common 
Agricultural Policy of the EU. 

We tried to make the program interactive and creative therefore presentation and case 
study writing courses were also integrated in the Summer Academy. The courses were 
linked to the topic, and their aim was to develop the communication and problem-
solving abilities of the participants in team work. 

The main goal of this youth project is to facilitate the fruitful cooperation based on 
mutual respect between European countries in the future and to strengthen the 
European identity. The students who studied together in the summer, learned about the 
culture of each other and became a community, one day might be become young leaders 
of the European Union. 

http://mcc.hu/  

http://mcc.hu/
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14. IRELAND - Tedd 
 
In our school subject European Studies, our teacher wanted us to understand and 
experience what it means to be European; to learn about Europe, its countries, people 
and cultures. As it is not possible for us to go to each country and experience this first 
hand, we came up with a plan to send our class mascot “Tedd” to travel around Europe 
investigating and exploring on our behalf.  

“Tedd” spends a month in each country he visits gathering information. We get the 
opportunity in class to research the area that Tedd will be visiting and choose 5 things 
which we want Tedd to learn about or experience. The students in the school Tedd 
visits also show Tedd other things, most of which we would never have known by just 
researching on the internet.  

The students around Europe create detailed videos of Tedd’s adventures in their region, 
along with many photos and written extracts. Our website www.tedd.ie has created a 
unique community which is available to not only our students, but students all across 
Europe. 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.tedd.ie/
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15. ITALY - Mov´in Students 

Mov'in Students is an Erasmus Student Network Italy (ESN Italy) initiative promoting 
mobility as a lifestyle, through the engagement of student ambassadors in high schools. 
The young people don’t have access to the right information, they don’t have mobility 
stories to rely on, and they need to break the barriers towards the mobility (academic, 
linguistic, social and financial barriers). Our network of volunteers, the majority former 
beneficiaries of at least one mobility program, will prove its knowledge, experience and 
professionalism to organize activities meant to inform local students in 43 Italian cities 
about mobility opportunities. 

Promoting new mobility opportunities is not only our mission, there is also a clear need 
to be expressed at the European level. New opportunities under the Erasmus+ program, 
a clear need for peer-promotion of mobility in support of institutional promotion, the 
dynamism of our network and of our volunteers willing to share their real-life 
experiences of mobility are a few of the underlying principles of Mov'in Students, part of  
the 2014 ESN International broader flagship project  Mov’in Europe. 

Mov’in Students is the follow-up of the Erasmus in Schools project, started in 2013: ESN 
volunteers, Erasmus students and high school students have gone through these topics, 
during school visits. The 2015 edition, Mov’in Students aims at doing a step further, by 
enhancing the knowledge of the young adults that will be involved, namely the ESN 
volunteers and the exchange students. Their training about mobility chances in Europe 
will be a pivotal moment, so that the school visits will be improved with a professional 
knowledge and enhanced awareness of all the high school students’ future 
opportunities. 

Mov'in Students aims to different, but interlinked, objectives: raise mobility issues on 
the political agenda, a better provision of information on mobility opportunities for 
young people, students and young graduates will be ensured through the development 
of innovative and lively material and initiatives all over the network. Relevant themes 
will be touched: European student mobility, intercultural knowledge and xenophobia 
prevention, awareness of a European identity.  

The project aims at having a strong impact on high school students, the direct 
beneficiaries of the project, who will obtain a further knowledge of European programs 
for young people and student mobility; they will be pushed to undertake a University 
path with the intention of having an exchange experience. Their attitude towards 
diversity will be enriched with the idea that this represents an important added value in 
the path of growing up and for their future professional life. ESN volunteers will be 
trained on mobility topics and they will prove their awareness by becoming trainers for 
younger students. Erasmus students will have the opportunity to talk in their host 
country language (Italian) and to describe their international experience to a younger 
audience. 

http://www.esnitalia.org  

http://www.esnitalia.org/
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16. LATVIA - European BEST Engineering Competition 

The European BEST Engineering Competition (EBEC) has been organised for more than 
10 years by BEST, the Board of European Students of Technology, and is conducted by 
students for students. Its objective is to involve students all around Europe to challenge 
themselves by gaining new practical knowledge; developing their soft, technical and 
analytical skills; and widen their horizons by engaging them in international team based 
challenges. Teams consist of 4 students from technology fields challenged to solve tasks 
provided by BEST in 3 different competition levels.  

The Final 2014 was organised by local BEST group Riga and brought 116 participants 
from 25 technical universities from 19 countries together, between August 1 – 9, hosted 
by Riga Technical university (RTU). The Final was organised by more than 80 BEST 
members from all over Europe who worked on a voluntary basis. 4 international 
organisers' teams consisting of BEST members from different European countries took 
the care of EBEC Final project for more than 11 months. 

EBEC Final lasted 9 days and consisted of arrival day, official opening day, 4 competition 
days, free day, official closing day and departure day. By using their creativity, 
theoretical knowledge and soft skills, participants presented their solution to a practical 
challenge in Team Design category or a theoretical problem in Case Study category. In 
these workshops participants developed their soft skills – teamwork, time management, 
communication, creative thinking etc.  – as well as their technical skills and knowledge. 
The tasks were created in cooperation with partners of the competition which are 
leading companies in Europe. The winning teams of both categories were chosen by a 
jury, consisting of professors and company representatives. 

As EBEC Final is a multicultural event every evening special social activity were 
organised where participants could informally meet each other, make friends and get to 
know more about other cultures. Get to know games, communication-enhancing games, 
intercultural evening, Latvian night,  sport games etc. were part of the social activities.  

EBEC Final 2014 has been extensively covered on social media. Three social networks 
were used for the communication with our stakeholders: Facebook, Twitter, and 
Instagram. Facebook served as a main communication channel during EBEC 2014 Final. 
Content posted on our Facebook page reached 120190 people. As the stories were liked 
and shared, they generated 436784 unique impressions across the social network.  

Participants of EBEC Final received 50% refund of travelling costs to competition 
location. This way BEST allows students from different geographical zones and different 
financial background to participate in the final round. 

http://ebec.best.eu.org/index.php 

http://ebec.best.eu.org/index.php
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17. LITHUANIA - “My voice matters: A European Young 
Citizens’ initiative” 

 
“MY VOICE MATTERS: A EUROPEAN YOUNG CITIZENS’ INITIATIVE” is a democracy 
project under the Youth in Action programme that involved more than 250 young 
people from 8 different organisations from Lithuania, Latvia, Estonia and Poland.  
 
The project aimed to encourage a reflection and a practice on the “European citizens’ 
initiative”. Introduced by the Lisbon treaty, the European Union citizens’ initiative 
enables like-minded citizens to ask the European Commission to propose new laws on 
specific issues.  
 
This new provision is a significant step forward in the democratic life of the European 
Union, as it provides a singular opportunity to bring young people citizens closer to 
European democracy and to foster greater cross-border debate about the European 
Union policy issues, especially on that ones that affect them directly. 
 
 In this frame the project aimed to encourage young people to reflect and practice the 
“European citizens’ initiative” right, in order to foster their active participation in 
forming political opinions and decisions. 
 
Overall, the main aim was to bring young citizens closer to the European democracy life 
in order to enable them to play a full part in a more democratic-conscious society and 
live citizenship to the full. 
 
http://www.myvoicematters.lt  

http://www.myvoicematters.lt/
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18. LUXEMBOURG - @RealTimeWW1 
 
One hundred years ago Europe was divided. Austrian women had stopped wearing 
French fashions because their husbands were fighting the designers' compatriots. With 
food becoming increasingly scarce, the Kingdom of Prussia confiscated land to grow 
potatoes. English coastal towns were in ruins – German planes had bombed entire 
streets to pieces and the British now feared that rather than just threatening them from 
the skies, German soldiers would soon actually come marching in.  
 
Even neutral countries such as Sweden and Switzerland were suffering because of the 
war: their freight ships hit underwater mines or were bombarded and sunk. Tons of 
foodstuffs were lost. The USA looked on and stressed its non-involvement. Businessmen 
on Wall Street quietly congratulated themselves on the profits they were raking in from 
the war in Europe but for many Americans the war was, for the time being, no more 
than a headline in the newspapers. 
 
One hundred years after the First World War historians, the media and individuals are 
busy studying the political, military and social developments of that time. But 100 years 
after the First World War they are doing so through dialogue: Europe is united. At the 
University of Luxembourg the Master's course for European Contemporary History 
brings together young people from countries that 100 years ago were at war with each 
other. They come from France, Germany, the United Kingdom, Belgium, Luxembourg, 
Greece, Romania, Italy, the Netherlands, and elsewhere. Since the start of 2014 they 
have been narrating history together in real time, in a tiny space, using 140 characters. 
These students are tweeting the First World War. 
 
They are recounting life during the Great War in just a few lines on the Twitter account 
ʽ@RealTimeWW1ʼ; not as a history of winners and losers – but as a time when, 
regardless of their nationality, many mothers suffered the same anguish over sons lying 
in military hospitals. A time when men on all fronts wrote similar love letters without 
knowing whether they would ever see their beloved again. A time when soldiers in 
trenches sang the same Christmas carols and prayed the same Lordʼs Prayer – just in 
different languages.  
 
The grand narrative of the First World War has been broken down into small personal 
narratives, making ʽthe war to end all warsʼ understandable today and opening up to the 
now over 8 700 readers, through a handful of individual phrases each day, a new 
viewpoint on today's political and social priorities – through the eyes of the soldiers, 
nurses, school pupils, artists, farmers and activists who all equally hoped that the war 
would soon be over for them. 

https://twitter.com/RealTimeWW1  

https://twitter.com/RealTimeWW1
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19. MALTA - NSTF Mini European Assembly 
 
The NSTF Mini European Assembly is a competitive simulation of European Parliament. 
It is run by a number of Alumni and is aimed at students in their first years of Sixth 
Form and University. Teams of 3 to 5 members come together and are given an EU 
Member State to represent during the whole cycle. Over a spread 6/7 months, students 
discuss issues which are relevant to Europe, such as Youth and Citizenship, 
Environment, Economy and Human Rights.  
 
Every session, two teams are chosen in order to present a Report and a Resolution 
about the topic at hand. They then discuss the assigned topics in Committee Meetings 
before moving on to the Plenary Sessions a week later. Each Plenary Session is split into 
two parts: the intervention part, when students give speeches from their country's 
perspective, and the debate part, when amendments to the resolution are presented and 
debated upon. 
 
This is all done in various prestigious venues in Malta in front of a number of esteemed 
Chairmen and Guest Keynote Speakers and also a Panel of Judges. The three winning 
teams visit the European Institutions in Brussels. 
 
http://www.nstfmalta.eu  

http://www.nstfmalta.eu/
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20. POLAND - Democracy under Construction  
 

Democracy under Construction is a history and politics project for young people from 
Germany, Poland and the Czech Republic  

The starting point for the project was the 25-year period of political change in Poland 
and Germany and the opening of the European Solidarity Centre in Gdańsk, a city which 
invites new initiatives and actively promotes freedom, democracy and civil rights across 
national and political borders. From 27 August to 3 September 2014, 23 young people 
from Germany, Poland and the Czech Republic with a keen interest in politics and 
society took part in the project. They shared their experiences and discussed the history 
of the three countries and the transformations they have undergone since 1989. 

 The group organised an interactive, creative programme for people attending the 
opening of the European Solidarity Centre and staged a flash mob to give visual 
expression to the outcome of their discussions on democracy, freedom and solidarity. A 
number of participants collected video material focusing on Gdańsk residents' personal 
experiences of the changes that occurred around 1989 and their memories of that time.  

The participants also had the chance to meet the presidents of Poland and Germany, 
Bronisław Komorowski and Joachim Gauck. Exactly 75 years after the outbreak of the 
Second World War, they discussed the lessons to be learned from German-Polish 
history and the opportunities for cooperation between the two countries in a bid to 
promote a sense of European identity. 

One of the highlights of the project was a simulated session of round table discussions, 
during which the participants debated the causes of disenchantment with politics and 
how to overcome it. They looked for common solutions, presented their own visions of a 
democratic, united Europe and exchanged views and thoughts on how they themselves 
could become involved in politics, with the aim of creating a civil society and bringing 
politics closer to the people. 

As part of the project, a film was put together celebrating the concept of freedom from 
the point of view of young Europeans. It is available on the Polish-German Youth Office 
website and Youtube channel (www.youtube.com/watch?v=otsbc5x6ags) 

 
http://www.pnwm.org  

http://www.youtube.com/watch?v=otsbc5x6ags
http://www.pnwm.org/
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21. PORTUGAL - Re:Generation 
 
The Associação Portuguesa – P.E.J. (EYP Portugal) holds annually two National Selection 
Conferences (NSC), which take place in different Portuguese cities and each of them 
involves around 130 participants. In this National Selection Conferences, most of the 
participants come from Portuguese high-schools, as well as schools from others 
European countries, all selected through an application process. The NSC last five days 
(four for delegates) and the delegates from each school are spread by all existing 
committees, being individually selected in the end to participate in an International 
Session. 

During the Session, the delegates put together a motion for a resolution, aided by the 
research they had done beforehand, with the help of their Chairpersons and the Board 
of the Session, through the Academic Preparation Kit that is made available before the 
session. 

The culmination of this event was a simulation of a plenary session of the European 
Parliament, that allowed the participants to truly feel like MEPs, which most certainly 
incited them for a bigger democratic participation after the event, as they had the 
chance to realise "in loco" that they are capable of doing a job that up until then they 
thought was reserved to the most important decision makers, talking politics and 
thinking about the future of Europe. 

For the 31st NSC, the chosen theme was Re:Generation. The regeneration of EYP 
Portugal, during the transition phase to the office term of 2014-2016, regeneration of its 
events, increasing the academic demands and international participation, regeneration 
of European citizenship, reflecting its most critical issues.  

The theme also emphasises the importance of dialogue, with the "Re:" related to 
electronic mail answers. Dialogue amongst all, highlighting inter-generational dialogue, 
a basic condition to plan a fairer, more pondered and sustainable future. The 
regeneration of European foreign policy, of democratic participation, of gender roles, of 
sustainable tourism, of employment opportunities, of rural development, of education 
and the European digital agenda were the issues addressed during a debate which was 
dynamic, pluralist and tolerant. 

What led us to idealise and carry out this project was the need we see for more 
opportunities for young Europeans to discuss the Community in which they live, not 
only amongst themselves but with those who lead it, namely decision makers, so as to 
raise awareness amongst the youngsters concerning the impact their interventions can 
have in the society and in politics. 

http://pejportugal.com  

http://pejportugal.com/
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22. ROMANIA - European Youth Capital 2015 

Cluj-Napoca is the European Youth Capital in 2015, a title won during a competition that 
had 49 European countries as participants. The program’s mission is to support 
youngsters and youth organizations in their active participation in changing the society 
through a sustainable, responsible and inclusive urban development process. Through 
sharing space, culture, power, work, joy, faith, vision and common European values, by 
approaching topics like youth responsibility and structured dialogue during one year 
program in Cluj-Napoca. 
 
Through this program, we are following: 
• To involve the local community in youth projects and youth activities 
• To become a major European centre for events, appointments and conferences 
• To involve youngsters and youth organizations in the urban development process 
• To increase the sustainable cooperation between local, national and European 
organizations 
• To increase the level of European’s awareness about Cluj-Napoca and Transylvania 
• To include Cluj-Napoca in the European network regarding the youth sector  
• To create lasting partnerships between local authorities, youth NGOs and other 
institutions with responsibilities in the youth sector 
• To create lasting screening mechanisms and better career opportunities for talented 
youngsters 
• To create the necessary conditions to sustain innovation and creative ideas  
• To create lasting financial mechanisms for projects and youth structures 
 
KEY WORDS 
• PARTICIPATION: EYC 2015 represents ideas, initiatives and youth projects from Cluj-
Napoca, Romania and Europe 
• PARTNERSHIP: EYC 2015 is the common story for all organizations which will want to 
add a project, action or event 
• NETWORK: EYC 2015 connects people from Cluj-Napoca and all Europe 
• IMAGE: EYC 2015 signifies that Cluj-Napoca wins a steady place on the mental map of 
Europe 
• CREATIVITY: EYC 2015 represents the youth’s creativity, promoting innovation and 
adding value 
• INVOLVEMENT: EYC 2015 is the context to involve people in the development 
processes for Cluj-Napoca, Romania and Europe 
• VISION: EYC 2015 represents the vision put into practice by people and especially by 
youngsters from local, national and European community 

 
http://www.cluj2015.eu  

http://www.cluj2015.eu/
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23. SLOVAKIA - EuroSchool 
 

EuroSchool (ES) is a volunteer project of Future Generation Europe (FGE) dedicated to 
integration of high school and university students without difference. Above the whole 
project stands a main subproject with the strongest idea - Mini-Erasmus, which allows 
the best students to visit desired University for one week to see how higher education 
really looks like and the focus is also on meeting the Erasmus student. Participants can 
spend a week with foreign students and get the taste of Erasmus spirit. This should 
raise an interest in studying abroad already among high school students.  
 
Since October 2014, EuroSchool and Mini-Erasmus were implemented in 11 high 
schools and with help of foreign students created a huge promotion of ERASMUS+ 
program. FGE also organizes workshops and social events dedicated to opportunities 
within EU. Theme of the project is the promotion of the European conscience and 
information leading to higher employment rates of high school students from the age 16 
to 18. Despite globalization, students nowadays struggle to find relevant information for 
their goals. Generally, they discover right opportunities during university studies. That 
is mostly too late. Additionally, only small number of students knows what chances 
Europe offers. ES brings closer active students together as we lead high school students 
to actively pursue information about university and the European Union opportunities.  
 
Our concept starts goal-driven education of the student sooner and makes him realize 
potential of the Europe and himself very early. Project provides a local and national 
level for faster implementation of our goals. It is the high school students themselves 
who play a pivotal role on local level. Initially, they create team from schoolmates. 
Together, they exercise activities drawing them closer to active university students, 
bringing them desired information about their own future.  
 
FGE provides assistance every step of the way assuring contact with university 
environment. The array of activities is wide. It is on the desire of the student to choose 
the right ones. Activities also include organizing conferences, exhibitions on European 
topics, or joint sport, social events with university and ERASMUS+ students. Teams 
facilitate cost free language courses by foreign students, workshops of soft skills and 
European essay competitions. Aside of that, students get access to events of partnership 
subjects as Erasmus Student Network to enhance experience. Just in 4 months, ES has 
lighted up future of around 500 persons from 11 schools. Our short-term goal is to 
double the number of Slovak schools increasing number of involved students.  
 
We don’t want to stop there, as we believe these issues to be general for young people in 
all Europe. Therefore, our vision is to expand beyond Slovakia. With expansion to other 
countries, number of influenced people will extensively multiply. Now it is up to 
students to create an easier access to Europe. 
 
http://futuregenerationeu.wix.com/future  

http://futuregenerationeu.wix.com/future
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24. SLOVENIA - The Balkan Says: Security Architecture Youth 
Seminar 

 
While the Western Balkan is continuously coming closer to a higher levels of 
cooperation and integration in the Euro-Atlantic family, some of the most fundamental 
security and structural questions remain unsolved. Parts of the Western Balkan region 
remain highly unstable, nationalism is once again gaining momentum, there is still lack 
of a true reconciliation and peacebuilding process is still to be done. While indeed we 
can observe commendable steps forward, towards a more prosperous future of the 
region there is still need for improvement.  
 
Youth is/should be an important factor and partner in this process. We are the future 
and the present of the security, political and economic reality of the region. Today’s 
youth, however, is often feeling left-out, under-represented and without the possibility 
of influencing the politics which will predominately affect them in the near future. In 
order for the younger generation to face new challenges, it is vital that they become 
conscious of the current political situation and become proactive, willing to prove their 
value as relevant partners in the process of designing a secure and stable future. Only by 
including youth and tackling the issues comprehensively, we can hope for a brighter 
future of the Western Balkans. 
 
The Balkan Says – Security Architecture Youth Seminar works towards achieving this 
goal. It offers a platform for youth from the region and beyond to meet, connect and 
exchange views and opinions, build mutual trust and understanding, expand the 
knowledge on important security, political and economic topics of the region, promote 
the values of security, peace and democracy, and search for fresh views and solutions to 
the most pressing regional issues from a youth perspective. 
 
The seminar, held in English, includes round-table discussions, workshops and 
networking, focusing on the role of youth in Peacebuilding and Reconciliation in the 
Western Balkans; regional security and cooperation through the lens of possible future 
Western Balkans integration into the Euro-Atlantic family and finally on the impact and 
consequences of the catastrophic floods in the Western Balkans in May 2014. 
 
The results were presented to the audience in the final panel and published in a booklet, 
distributed to the relevant institutions, partners and interested public.  
 
Our vision is to turn “Balkan SAYS” into a sustainable platform for knowledge exchange, 
discussion and sharing of ideas among young professionals. Balkan SAYS 2014 was 
successfully organized in November 2014 in Ljubljana and hosted 30 young 
professionals from 15 different countries and 15 expert speakers. 
 
http://www.euroatlantic.org/en/balkan-says/ 

http://www.euroatlantic.org/en/balkan-says/
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25. SPAIN - Infoactualidad 
 
Infoactualidad is the online newspaper for Sciences of Information Faculty 
(Complutense University of Madrid), where 140 students of journalism report. Since it 
opened in 2012, more than 400 undergraduates have benefited from its training. We 
have been always clear on the means to achieve excellence: “A Call to Europe”. 
 
What sets us apart from other university newspaper is the fact that we have a team of 
Erasmus “student correspondents” working all over Europe. Putting up such a team was 
a difficult task at first, but after three years and over 60 correspondents, we have 
covered many stories. The events following the attack to Charlie Hebdo, national 
elections, the agitated political times in Italy and the approval of marriage equality in 
Finland are amongst our reports. 
 
At the present, Infoactualidad has a network of 25 student correspondents that study 
and live in a diversity of cities, from Lisbon to Paris, going through Blagoevgrad, Prague, 
Rome, Fröson or Bodø. But their work is not only sent to us, but they also are 
coordinated and corrected from Madrid (we like to consider ourselves as a “training 
school”). Erasmus Out, a section by our correspondents, can be considered a complete 
survival guide to the Erasmus exchange. 
 
With this experience, our correspondents are reinforced in the common European 
feeling, taking an active part in the institutions and laws, with the sole purpose of 
providing young readers with unbiased concise information that affects their everyday 
in Europe. Since our last year application, we realized that the element that was missing 
was the connection to other European students, that is why we decided to encourage 
Erasmus In, where the incoming Erasmus students can report their point of view on 
their particular experience, in order to be helpful for the generations to come. 
 
Infoactualidad is also committed to journalism, which is why we have a dedicated 
breaking news team in charge of keeping up with the latest news related to the 
European Institutions. We are certain that Europe is not only about bailouts and 
economy, but progress, peace and common grounds. This certainty can be seen in our 
efforts to cover all the relevant stories related to the decisions that affect us all in the 
European Union and that bring us, the 500 million people in the EU, closer. These 
stories are reviewed by our experts to give us some insight with the light of their ideas. 
 
It is been already three years since the beginning of our European reports on Europe 
and the Europeans. A journey involving more than 60 “student correspondents”, 
publishing more than 300 articles from 40 different cities, which has lead us to achieve 
more than four million total visits. But we have always operated in the notion that the 
future of Europe must be “united in diversity”. 
 
http://www.ccinf.es/infoactualidad/index.php/carlomagno 

http://www.ccinf.es/infoactualidad/index.php/carlomagno
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26. SWEDEN - International European Youth Parliament 
forum  

 
Dear Selection panel of the European Charlemagne Youth Prize, 
 
My name is Emilie Tilstam, I am a 22 year old student of Political Science and Economics 
in Uppsala Sweden, and I am hereby submitting my application with regards to the 
Forum that I organised in Uppsala last year. We were a group of in total 11 people that 
under my leadership worked on the project from the March-December 2014. 
 
PROJECT IDEA: THE FIRST EUROPEAN YOUTH PARLIAMENT FORUM FOR UNIVERSITY 
STUDENTS IN UPPSALA 
 
In the late fall of 2013 I got the idea of organising an International Forum for students in 
the Academic town of Uppsala in 2014 for the following main reasons: 
 

• Give people that did not get a chance to enter the European Youth Parliament at 
High School a chance to experience the European Youth Parliament at its best 

• Counteract xenophobic trends in Europe 
• Bring attention to one of the world's most successful peace projects: The 

European Union the Year of Peace in Uppsala 2014 
  
ORGANISATION 
The European Youth Parliament Sweden 
 
THEME 
European Equality and Inclusion 
 
FORUM STRUCTURE 
The Forum largely looked like a conference in the European parliamentary format: 70 
delegates from both Uppsala and other parts of Europe gathered for 4 days in Uppsala, 
divided into 6 different committees that are found in the real European Parliament. 
Each committee has a given topic on which they write a motion for a resolution that is 
presented in a General assembly.  
 
http://www.eup.se  
 
 
 
 
 

http://www.eup.se/
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27. THE NETHERLANDS - CampusEurope 
 

CampusEurope is the first and only European network for student television. Young 
writers and student TV stations collaborate to produce a truly European media platform 
for their generation. CampusEurope adjoins ten student television stations from ten 
different European countries, with over eight writers from eight different universities. 
In doing so, CampusEurope is able to capture and publish first-hand information from 
different European states, as does any international news network. At the same time, 
CampusEurope is completely independent from any national interests or prejudices, 
and instead focused on presenting news from a highly inclusive European perspective. 

The content of CampusEurope is related to European affairs, issues that young people 
face in particular, and subjects that lack attention. The episodes and articles deal with 
subjects such as the trust young Europeans have in the EU, the Erasmus program, and 
LGBT rights in Europe. We take great care to ensure that the content published has an 
educational value for our audience. We invite every writer and student television 
station in Europe to share their ideas with CampusEurope. 

We have a combined reach of over a 150.000 students with all our partner TV stations. 
By sharing our reports and articles on our various social media platforms as well as 
through our partners, we are able to reach a substantial number of young Europeans. 
We aim to include more universities and other student-related organizations in order to 
diversify the audience we reach and to be present on as many channels as possible.  

CampusEurope is a voluntary student project with no financial income, yet freely 
available to anyone on our website and social media. Although, we are facing financial 
pressures, we do not limit access to our episodes and articles. It is our mission to create 
an open space for dialogue and to obtain a field of diverse opinions. The ECYP would be 
a fundamental step towards making CampusEurope a durable and sustainable initiative. 
Due to the lacking financial support of the initiative and its growing prospects 
CampusEurope urgently is in need of funds.  

By winning the EYCP, the continuation of CE as well as the maintenance of its current 
productions would be facilitated. There are different reasons why the ECYP is 
indispensable for CampusEurope’s future. Firstly, due to the growing organizational 
structures, growing production and an expanding network, it is essential for CE to 
invest in its website and equipment. Secondly, we need funding in order to organize 
workshops and seminars where members of our network of television stations and 
writers can come together and profit from an exchange of knowledge. Therefore, the 
ECYP would not only facilitate a continued production of CampusEurope as it is now, 
but also allow to further develop this project as a platform where young Europeans can 
come together and shape the Europe they want to live in. 

http://www.campuseurope.eu 

http://www.campuseurope.eu/
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28. UNITED KINGDOM - EurVoice  
 
EurVoice is about young people finding their European voice. 
 
EurVoice is the outreach scheme of the European Youth Parliament UK (EYPUK). EYPUK 
is an educational charity which promotes European consciousness to approximately 
1800 young people aged 16 - 17 every single year, and has done so for the past 22 years.  
EYPUK works tirelessly to promote this consciousness through each of the regional and 
national sessions taking place throughout the UK. 
 
In 2010, EYPUK launched EurVoice as its very own outreach scheme. The intentions of 
EurVoice was not to limit EYPUK’s integration projects to 16 - 17 year olds, whose 
schools were prepared/able to pay for their students to attend EYPUK events; the 
intention was to extend European awareness to young people aged 11 - 18 years of age, 
and it would be free for these young people to attend. The aim was to attract those 
schools in disadvantaged areas whose pupils were not likely to have the opportunity to 
attend the other EYPUK events, the scheme also promotes the identity that we are all 
Europeans discussing and deciding upon European issues. 
 
From 2010 to 2015 EurVoice has grown within EYPUK to the point where it is now 
holding events that are at the forefront of promoting the organisation as a whole. In our 
2013 London session we had young people attend from Paris who wanted to witness 
and understand our outreach scheme. As a result, they are now trying to develop their 
own outreach scheme based on our sessions.   
 
EurVoice holds five core sessions each year in London, Edinburgh, Liverpool, Cardiff and 
Belfast. We also hold EurVoice Live, which is a social media based event held annually. 
This year we are expanding EurVoice’s reach by holding further sessions in Glasgow and 
Cambridge.  
 
http://eypuk.co.uk/what-we-do/eurvoice-2/  

http://eypuk.co.uk/what-we-do/eurvoice-2/

